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The results of an innovative project to radically re-think the future of hearing products will be on display at the V&A this summer. The HearWear display features designs and prototypes by some of the UK’s best designers,  including Ross Lovegrove, Priestman Goode, Industrial Facility and IDEO.  The HearWear display will show how fashionably designed ‘hearwear’ can be as desirable and accessible as ‘eyewear’ has become, and will change the way people think about hearing.

Developed by RNID and the magazine Blueprint with brand consultancy Wolff Olins in association with the V&A, HearWear suggests revolutionary new possibilities in hearing products for everyone, not just for people who are deaf or hard of hearing, and introduces the possibility of new products to allow everyone to control and enhance the sounds around us.  Imagine having a remote control you could use to instantly block out the sound of noisy builders or a screaming child; or a product that allows you to hold a clear conversation in a noisy bar. The display includes stylish and attractive hearing products, some almost like jewellery, that people not only need but will really want to wear.
The HearWear display shows how revolutionary thinking about hearing could be reflected in exciting new product designs and highlights the massive potential for industry to create innovative, stylish and desirable hearing products which, if they were available on the high street, millions of people would want to purchase and use.
NOTES TO EDITORS

· HearWear has been commissioned by Neil Thomas, Head of Product Development at RNID and Henrietta Thompson, Deputy Editor of Blueprint, who co-curated the project with Wolff Olins. 
· All participating designers have donated their time and include: 

The Brewery                                                        Kinneir Dufort                                                     
The Alloy                                                               Industrial Facility 
Tangerine                                                             IDEO

Human Beans


               Pearson Matthews                                            

Ross Lovegrove                                                   Hulger
Daniel Charny                                                      Guinea Pig Design 
Priestman Goode                             
                PearsonLloyd                                                      
Design Works 
· RNID is the largest charity representing the 9 million deaf and hard of hearing people in the UK. As a membership charity, RNID aims to achieve a radically better quality of life for deaf and hard of hearing people.

· Blueprint was launched in 1983 as the first magazine to encompass architecture and design. It is one of the leading design publications in the world.
· Wolff Olins was established in 1965 and is one of the world’s most respected and influential brand consultancies, with offices in London, New York, San Francisco, Hamburg, Barcelona and Tokyo. WO reinvents businesses, brands and markets to deliver growth. Its clients span Fortune 500 companies, ambitious enterprises and visionary individuals.
· The HearWear display is designed by KRD.

· Entry to HearWear is FREE.

· Entry to the V&A is FREE.

· A series of educational events to coincide with the display will be listed on the V&A website www.vam.ac.uk .

· For public enquiries please call 020 7942 2000 or visit  www.vam.ac.uk .

· High resolution press images are available to download from www.image.net  please select the Arts tab, then V&A and then HearWear or call image.net on 0207 841 0550 for assistance. Images are also available to download from  www.rnid.org.uk/mediacentre/imagelibrary .

For further press information, please contact:

· Elizabeth Capon at the V & A on 020 7942 2725 or e.capon@vam.ac.uk .

· Susan Duncan at RNID on 020 7296 8136 or at susan.duncan@rnid.org.uk . 

